
The feature documentary, INVENTING TOMORROW, shares the stories of teenage  
innovators from across the globe finding groundbreaking solutions to some of the world’s 
most vexing environmental threats. Since our premiere at Sundance, we have been on the 
film festival circuit for six months, conducting a listening tour in every city we’ve visited. 
We asked educators, community leaders, students and thought leaders to weigh in with 
their thoughts on our story and the specific needs of their own communities. We have seen 
our film inspire hope and dialogue in young people of different ages and backgrounds all 
over the world.  But we know this is just the first step.  We are now creating an innovative  
distribution launch combined with an impact and engagement campaign to not only interest 
kids in STEM/STEAM, but to mobilize communities with dynamic programming to activate a 
deep commitment to science, technology and engineering as a creative force for social good.

INTRODUCTION 

“INVENTING TOMORROW provides a too-rare look into the real world 
of youth invention and discovery, with wonderful mentors supporting  
extraordinary young innovators. The emotion and artistry of this film’s  
inspiring stories will help millions of kids to be catalyzed by their peers 
to become passionate high impact scientists and engineers today.  
Director Laura Nix proves there is no need to wait to engage youth  
immediately in solution making for the world’s greatest  
challenges. Let’s get this film into the hands of students and educators  
everywhere, and embed active STEM/STEAM curriculum like this 
into our classrooms ASAP.” - Megan Smith, CEO shift7 | Former Chief  
        Technology Officer of the United States
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IMPACT GOAL
In alliance with our strategic partners, we will utilize the film INVENTING TOMORROW to reach millions of students 
with the inspiring message that youth environmental stewardship, and involvement in science, technology and  
engineering is critical to building a better world. We aim to use the film to facilitate connections between  
students, mentors, educators, employers and fellow change-makers on a national and international level to affirm their  
commitment to equal access to high quality STEM education, leading to jobs for a sustainable future.
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PROGRAMMING ACTIVITIES TO REACH OUR GOALS

DAYTIME FIELD TRIP SCREENINGS

As the kick off to our theatrical launches into multiple markets starting in fall 2018, the  
INVENTING TOMORROW team will create daytime field trip screenings for high school and 
middle school students in local theatres. The team will manage the details for the whole  
program, including transportation, logistics, and snacks.  We will select schools with a variety of 
economic, and regional profiles to present the film to a diverse group of students. Each  screening  
will  be  followed  by  a  dynamic  Q&A  focused  on  the  themes  of  the  film  and  a  discussion  about  
local  environmental  concerns.  We will invite local leaders and experts to participate in these 
screenings, giving  students  interaction with scientific and social  leaders in their community.  We will  
demonstrate how a community can work together to create solutions, and illuminate how youth 
can join the movement of STEM change-makers, bolstered by the support of a network of  
mentors.

THEATRICAL SCREENINGS

EVENING PANEL DISCUSSIONS

During evening screenings, we will create panels in collaboration with our potential partner  
organizations, as well as thought leaders, educators, members of the tech and business  
community, and parents to participate in civic dialogue around local environmental  concerns, 
as well as facilitate community discussions about how to improve  local  STEM education and  
networks. We’ll introduce our pilot programs and discuss how they can be effectively implemented 
in schools and communities in the next phase of the film’s distribution. We’ll host a discussion 
about  environmental  issues  facing  the  community  with  local  youth  and  adult  activists. And 
we’ll speak with local mentors and mentees about the positive impact mentorship networks have 
on engaging and retaining students in STEM.



YOUTH ENVIRONMENTAL STEWARDSHIP 

We will be breaking the film down into short topic modules. Our team will work with 
educators who specialize in environmental curriculum, as well as national environmental 
groups to use the modules as a catalyst to teach environmental literacy to youth, with 
a focus on how that curriculum can meet the requirements of the Next Gen Science 
Standards (NGSS), particularly in HS Life Sciences, MS Earth and Space Sciences, 
(including Human Impact) .               
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2 From 4-H, the research identified “Youth Development Research: STEM 1 - The State of American Youth”.

Consulting with several strategic partners, we’ll create a program to be applied 
through active learning or web-based modules that invite young people to take an 
active role in making informed environmental decisions, empowering them to connect 
environmental health to human well-being, tailored specifically to the community in 
which they live and the current environmental problems they face. This can include 
promoting scientific research on relevant topics with an emphasis on active learning, 
outdoor explorations in their own community to witness phenomena which enable them 
to identify environmental issues, or webinars for teachers to use in communities that 
have historic resistance to environmental education.      



Adult mentorship is only one half of the equation.  To keep kids engaged in STEM, 
they need to be able to support one another.  We will create a digital landing point for 
teachers and students around the world, to provide not only access to resources, but 
also a forum to highlight and amplify youth voices and the solutions they’re creating. 
The website would include a digital version of our educational materials, as well as 
opportunities for young people to interact with one another and share their stories, 
creating a crucial peer to peer network, and foster a dialogue rooted in solution-based 
thinking. We’ve seen the power of what happens when young people interact and 
consult with each other, and our website will be a digital community for them to share 
their stories, ask each other for help, and encourage one another to keep pushing for 
success.

INTERACTIVE WEBSITE / PEER NETWORK

Our film team will collaborate with educators to develop effective teaching modules that 
encourage students to embark on original scientific research to address environmental 
and other pertinent issues in their communities. The goal is to create a pilot program 
that activates students to conduct their own scientific research. Participating students 
will be judged by local mentors and the winners could be gifted a grant prize or 
internship with a local partner. All of the activities would be highlighted on our website.           

ACTIVE LEARNING / SCIENCE DISCOVERY 
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“THESE EXTRAORDINARY, DRIVEN, ECO-COMPASSIONATE 
CHILDREN ARE CANCELLING THE APOCALYPSE.” 

— SCOTT BEGGS, THE NERDIST



COMMUNITY ENGAGEMENT / SCIENCE TOWN HALLS

The power of science extends far beyond the computer screen, the lab, or the field.  
Our programming will demonstrate to students that their voices, opinions, and 
research matter, and will create real impact on a community. Our outreach team will 
organize community-based Science Town Halls to create dialogue between science 
students, educators, change makers, thought leaders and local STEM professionals. 
We’ll invite select science students to publicly present their projects, and also invite 
members of the community to share concerns and propose solutions regarding access 
to STEM education and local environmental issues, including issues being addressed 
by environmental justice activists, and conservation organizations. We’ll design the 
Science Town Hall to facilitate public discussion. Partnering with both local and 
national civic engagement groups, the focus would be on encouraging young people 
to engage in dialogue with community leaders, educators and elected officials around 
improving access to high quality STEM education and a healthy living environment.

MUSEUMS / LEARNING CENTER PROGRAMS

A number of prestigious science museums and learning centers have expressed 
interest in booking the film for their organization, for an extended run (approximately 
six months to one year). These groups would create informal learning programming 
specifically tailored to the message of the film, to encourage scientific research around 
local environmental issues, with an emphasis on participation from a diverse student 
body.  Potential partners include the Pacific Science Center, the Carnegie Science 
Center, and the Franklin Institute.



INTERNATIONAL PILOT PROGRAMS (MEXICO)

An important part of our story takes place in Mexico, and the first phase of our 
international expansion will take place in Mexico City and Monterrey. We will develop 
pilot programs in conjunction with the science organizations CONACYT, POP 
Movement, and EarthX Mexico. We will work with local educators to develop a strategic 
engagement plan, to adapt our programming for Mexican students. Utilizing our digital 
infrastructure to integrate the activities in Mexico with our domestic program, we  
believe  connecting  students  across  the  globe  via  their  passion  for  science  will  
create  long-lasting  engagement  and encourage  this  generation’s  commitment  to  
STEM.



DISTRIBUTION TIMELINE

WINTER / SPRING 2018
INVENTING TOMORROW had its world premiere at the 
2018 Sundance Film Festival as part of the US Documentary 
Competition.  It was one of only sixteen films to participate 
within this category from a record breaking 13,468 submissions.  
The film also participated within the New Climate strand, which 
explores the environment and climate change. 

Following Sundance, INVENTING TOMORROW launched into a 
film festival circuit tour to bulid awareness across the country 
and around the world.  Festival, conferences and private events 
included:

• ENVIRONMENTAL YOUTH FORUM 
(Bay Area | May 2018)

• MEDIA IMPACT FUNDERS 
(Philadelphia | May 2018)

• Intel International Science and Engineering Fair (ISEF) 
(Pittsburg | May 2018)

S F F I L M  F E S T I VA L
O F F I C I A L  S E L E C T I O N

2018

“THE FUTURE OF THE 
ENVIRONMENT  
IS DEPENDENT ON 
PEOPLE LIKE US.”

— STUDENT AUDIENCE MEMBER

2018



• Pre-orders of the EDU version of the film

• Begin traditional PR & digital marketing awareness of the 
upcoming theatrical release

FALL 2018
INVENTING  TOMORROW  will  be  released  in  theaters  this  
fall  timed  with  ‘Back  to  School’  activities, in conjunction  with 
Field  Trip/Panel  Screenings.  Our  initial  theatrical  roll-out  
includes  New  York,  Los  Angeles,  Seattle,  San  Francisco,  and  
Washington,  DC.

• Film festival screenings will continue along with screenings at 
relevant conferences and events, including: 
 
 
 
 

• GLOBAL YOUTH ECONOMIC OPPORTUNITIES SUMMIT  
presented by MAKING CENTS INTERNATIONAL  

(Washington, D.C. | September 2018)

• GLOBAL CLIMATE ACTION SUMMIT 
(San Francisco | September 2018)* 
*our participation is in progress

• Screen  with  various  publications  and/or  organizations  
e.g.  Variety,  the  LA  Times,  indieWIRE,  the  International 
Documentary Association,  the  Producers  Guild,  etc.  to  
build  award  buzz.

SUMMER 2018
Continue building awareness of INVENTING TOMORROW 
across the country & around the world at various films festivals, 
conferences & private events that share mission alignment 
including:

“I LEARNED THAT  
IF YOU HAVE  

A GAME CHANGING IDEA 
AND THE GUTS TO MAKE  

IT HAPPEN, YOU CAN 
CHANGE THE WORLD.”
— STUDENT AUDIENCE MEMBER

SELECTED FOR
SYDNEY FILM FESTIVAL

2018
OFFICIAL SELECTION

2018

Nantucket
f i l m  f e s t i va l

OFFICIAL SELECTION
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FALL 2018 CONT’D

• Begin  screening  at  various  embassies  and consulates  
around  the  world  via  the  American  Filmmakers  Showcase,  
which  will  continue  for  up  to  a  two  year  period.

• Launch our website and activate our digital community

• Pre-orders of the EDU version of the film will continue

WINTER 2019
• Continue rolling out the film in theaters, budget permitting

• Participate within the Southern Circuit Tour that will take the 
film to North Carolina & Florida (Mid-November)

• Eventized 1-night only screenings utilizing a theatrical 
‘demand it’ entity e.g. TUGG or Gathr 
 • Launch  of our  mentorship  program  inviting  local   
 STEM  professionals  to  interact  with  students  in  their   
 community  either  directly  or  virtually.  
 • Organize  screenings/events  with  local  student   
 activists to  launch  and  inform  audience  members  of   
 our  Science Town Halls. 

• Begin school  and  community  screenings  accompanied  by  
our  educational  curriculum

• Launch our international program starting with Mexico

• Continue screening at international film festivals and begin a 
domestic push within niche film festivals that focus on youth, 
diversity, women, science and the environment

• Continue screening at conference and events that share  
mission alignment

SPRING 2019
• Transactional Video on Demand (tVOD) release  

(e.g. Comcast, DirecTV, iTunes, etc.)

• Commercial DVD release

• Continue school and community screenings accompanied by 
educational curriculum

• Launch Museum and Learning Center Programs+ 
 The Pacific Science Center 
 The Carnegie Science Center 
 The Franklin Institute 
 +work with the MARCH FOR SCIENCE to connect with  

 additional top tier museums, aquariums & science centers as   

 part of our cross-promotional partnership.

SUMMER 2019
• Broadcast and/or Subscription Video On Demand (sVOD) 

release

• Continue school and community screenings accompanied by  
educational curriculum

DISTRIBUTION TIMELINE

“FOR IT’S COMPELLING CAST 
OF YOUNG VISIONARIES FROM AROUND THE 

GLOBE WHO ARE ENGAGED AND LOOKING
 FOR SOLUTIONS TO THE WORLD’S ENVIRONMENTAL 

PROBLEMS, INVENTING TOMORROW OFFERS US A SENSE OF 
OPTIMISM AND THE CERTAINTY THAT SCIENCE MATTERS.”

— SEATTLE INTERNATIONAL FILM FESTIVAL 
DOCUMENTARY JURY

(Simon Kilmurry, Executive Director - IDA  | Richard Abramowitz, President - Abramarama |
Pat Saperstein, Deputy Editor - Variety)



SUCCESS METRICS

WE WILL MEASURE AND TRACK:

FIELD TRIP SCREENINGS

• How many students attend the Field Trip screenings

• How many students and teachers engage in follow up 
programs

• Demographic data of the student body population of the 
schools who participate

• Demographic data of the mentors who intro the screenings 
and lead the Q&A’s

MENTORSHIP / NETWORKING / FUTURE WORKFORCE
• How many organizations / companies have started new  

mentorship programs and the number of mentors / mentees 
who have started working with them

• The number of screenings we set up at companies looking to 
invigorate their mentorship / internship program  
(Intel, Google, NASA) 

• The number of STEM professionals who visit classrooms to 
talk about their careers and work

• Create a short video series with people who participate in 
the program and share online, and track how many views and 
shares

ACTIVE LEARNING / SCIENCE DISCOVERY / YOUTH 
ENVIRONMENTAL STEWARDSHIP
• How many times our curriculum is downloaded / shared

• The number of classrooms who have signed up to use the 
curricula

• We will survey everyone who has requested the curricula to 
find out how many research projects have been completed, 
details of them etc.

COMMUNITY ENGAGEMENT
• The number of town halls we organize, the attendees, the  

survey responses from attendees and speakers

• We will measure stories with stories so we will distribute  
surveys to audience members, educators, and mentors and 
ask for stories about participation in the program. We will  
follow up with students and teachers 6, 8 or 12 months  
following their initial engagement to report on lasting effects



OUR ORGANIZATION

Our goal is to strategically collaborate with innovative partners to put the film to 
work.  We are in the midst of hiring an Executive Director to lead our impact and 
engagement initiative. She will be overseeing the creation of our new 501C3, and  
conducting strategic planning, marketing, and execution of the overall impact and  
engagement campaign. Working with Fishbowl Films, the ED will be building our  
organization’s capacity to launch pilot programs in the fall of 2018, followed by a 
scale up of programs in the Winter and Spring of 2019. The non-profit will continue  
programming and activities into 2020 at a scale to be determined by a metric  
evaluation conducted in 2019.

Diane Becker, Producer
diane@fishbowl-films.com
323/620-3806         

CONTACT INFORMATION
Melanie Miller, Producer
melanie@fishbowl-films.com
310/864-2091     

INVENTINGTOMORROWMOVIE.COM

https://www.inventingtomorrowmovie.com/

